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The prohibition of interest (riba in Arabic) is a central teaching in Islam, which makes some 
Muslims reluctant to engage in economic activity involving interest, such as taking interest-bear-
ing loans. While the Islamic finance and banking sector is growing globally, including in many 
European countries, presently there exists no interest-free alternatives available to Muslims in the 
Nordic countries.1 The lack of such interest-free alternatives is perceived to be a factor potentially 
contributing to the exclusion of some Muslims from the mainstream economy based on their re-
ligious convictions.

Therefore, knowledge about attitudes to religious norms on money and about financial practices 
among Muslims in the Nordic countries is necessary in order to shed light on whether or not, or 
how, the lack of interest-free alternatives presents a potential challenge to the economic inclusion 
of Muslims in Nordic countries.

This report presents the results of a survey among Muslims in Denmark, Finland, Norway and 
Sweden on the topics of housing, finance and religion carried out in 2018–2019. The main pur-
pose of the survey was to gain knowledge about the attitudes to religious norms and the financial 
practices of Muslims in the Nordic countries.

As homeownership for most people in these countries requires taking out a mortgage, in the 
survey we asked questions about the respondents’ housing situation and tenure status, financial 
practices, and attitudes concerning religion and finance. We also wanted to see how background 
variables such as country of residence, country of birth, gender, and length of residence in a Nor-
dic country, covariate with differences in attitudes and financial practices. In this PRIO Paper, we 
compare results between respondents along these dimensions.

The survey includes a total of 2,376 respondents across Norway, Denmark, Sweden, and Finland. 
Our sample consists of residents in the four countries who all self-identify as Muslim, are over 
the age of 20, and were reachable through mosques and associated networks. As a result of this 
sampling frame, the sample is overwhelmingly likely to have a bias towards people that have an 
interest in the topic. The survey is not representative of Muslims in the Nordic countries, nor of 
the immigrant groups (migrants and their descendants) included in the survey. Our respondents 
were born in, or have parents born in, 60 different countries, with the ten most common country 
backgrounds being Somalia, Pakistan, Ethiopia, Iraq, Syria, Bosnia-Herzegovina, Lebanon, Mo-
rocco, Turkey, and Afghanistan.

1. Background and Aims of the Survey

1. A smaller survey investigating the attitudes to finance among Muslims in Norway was carried out in 2014–2015, led 
by Torkel Brekke and funded by the Norwegian Finance Market Fund (Finansmarkedsfondet). For details, see Brekke, 
T. (2018) ‘Halal money: financial inclusion and demand for Islamic banking in Norway’. Research & Politics 5(1): 1–7. DOI: 
10.1177/2053168018757624.
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The survey was designed to give insights about how the respondents assess the importance of 
religious norms about money and finance as well as about these respondents’ financial practices. 
The present survey report offers new knowledge about the perceptions, experiences, and prac-
tices of Muslims active in mosques and associated networks in the Nordic countries.

The survey is as an outcome of the larger research project ‘Financial Exclusion, Islamic Finance 
and Housing in the Nordic Countries’ (FINEX), led by PRIO and carried out in collaboration 
with the University of Aarhus, the University of Gothenburg, the Migration Institute of Finland 
and the Islamic Cultural Centre (ICC) in Oslo. The FINEX project was funded by the Research 
Council of Norway, running from August 2017 to December 2020.
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The FINEX survey was conducted in Denmark, Finland, Norway, and Sweden in the period 
between October 2018 and December 2019. The survey was an internet-based questionnaire, 
designed to be user-friendly and simple. We put effort into creating a questionnaire that would 
take no more than 10 minutes to complete and that could easily be accessed and filled out on a 
smartphone. The survey questions were translated by professional translators into 10 relevant 
languages and respondents could easily choose their language on the landing page of the survey. 
The technical solution was provided by SurveyMonkey.

At the start of the FINEX project, we discussed how to delimit and define a population that made 
sense to our overall research goals.2 For the purpose of this survey we defined our sampling 
frame as people living in the Nordic countries, who self-identify as Muslim, are over 20 years of 
age, have lived in their country of residence for more than 5 years, and can be reached through 
mosques and related networks. By defining our sampling frame in this way, we may assume that 
our data includes more individuals that are religiously active than those who are not. Further, a 
survey on the financial practices of Muslims has an inbuilt bias, in that it is likely to attract par-
ticipants that have an interest in the topic. As a result of this sampling frame, we might have ex-
cluded people of Muslim cultural background who are not reachable through mosque networks. 
However, our survey results, on questions about respondents’ relationships with mosques, reveal 
that the survey includes respondents with loose and occasional relations to mosques (see Sec-
tions 4.1 and 4.2 below). The respondents also had the option to choose Would rather not respond, 
or Don’t know. This is described in the code book, but in this analysis the two options are coded 
as missing.

In order to reach out to the relevant survey population, the project team invested time and re-
sources early in the research process in establishing connections with mosques across the Nordic 
region, soliciting their assistance in the distribution of the survey. In practical terms, this process 
involved the project leader and research assistants in all four countries visiting mosques and 
mosque leaders to inform them about the project.

To ensure that private data were properly protected and managed, we followed the respective 
national as well as EU standards on research ethics and data protection. Addressing questions 
that are seen to be important to the welfare of potentially vulnerable groups also raises research 
ethical questions related to survey respondents’ expectation of change. While we informed our 
respondents about our independent status as researchers, we of course hope that the presentation 
of the results from the survey – together with the other publications from the project – will con-
tribute to an informed policy debate in the Nordic countries.

2. For an in-depth methodological discussion on recruitment through mosques, see Brekke, T.; L. Kühle; G. Larsson & 
T. Martikainen (2019) ‘Mosques, Muslims, Methods: The Role of Mosques in Research about Muslims in Europe’. Journal 
of Muslims in Europe 8(2): 216–233.

2. Methodology
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Our survey has several important limitations. It is not based on a representative sample, neither 
of the Muslim populations in the four countries, nor of the immigrant groups included. Thus, the 
analyses in this report cannot be used to draw conclusions for the overall Muslim population in 
these countries, nor of any of the immigrant groups included. The Nordic countries do not regis-
ter individuals’ religious affiliation. For this reason, country background is often used as a proxy 
for religious belonging in research. Although we did reach a diverse range of people through our 
sampling strategy, our sample contains some clear biases. First, some country backgrounds have 
a higher number of respondents than others. By cooperating closely with a large mosque in Oslo 
(the Islamic Cultural Centre) and its networks in the Nordic countries, we reached relatively more 
persons of Pakistani background. We also engaged a local Somali TV channel to broadcast infor-
mation about our survey, a strategy which generated a high number of responses from persons 
of Somali background. Because our survey would not be representative, we took care to ask re-
spondents for a wide range of background information, such as country of birth, length of stay in 
country of residence and country background of parents, and we included several questions relat-
ing to religion, educational background and living conditions in terms of number of children and 
types of housing, etc. This background information describes our sample and is presented in de-
tail in Section 3. This information makes it possible to pull out sub-samples of our larger sample 
to understand how certain strata or segments of particular interest respond to the questions.

In this report, we present the analysis of data for each research question followed by an analysis by 
country of residence (Norway, Denmark, Sweden, and Finland) and country of birth for the six biggest 
country of birth groups: Arab, Bosnia-Herzegovina (from now on ‘Bosnian’ for practical purposes), 
Moroccan, Pakistani, Somali, and Turkish. The remaining respondents are lumped together in a 
category we call ‘other’.’ The ‘Arab’ category consists of country background from the major Arabic-
speaking countries except Morocco, which is made a separate background-category due this group 
having a well-established diaspora in the Nordic countries. In the analysis based on country of birth, 
we include only ‘own country of birth’, not parents’ country of birth; thus, the country of birth groups 
do not include descendants of immigrants. For questions where gender or immigrant generation is 
seen to be of significance, these have been included in the presentation of results. To understand im-
migrant generation, we have analysed the responses given by immigrants and non-immigrants (i.e., 
respondents who were either born in, or who were younger than the age of six when arriving at, their 
country of residence, including descendants of immigrants, but also converts to Islam).

FINEX was designed as a mixed-methods project. The survey is one of several data sets produced 
by the project. In addition to the survey, we have conducted qualitative interviews and focus 
group discussions in the four Nordic countries. Supplementing this, project researchers have also 
analysed data from Statistics Norway’s Living Conditions of Immigrants (LKI) survey.3 In the 

3. Carling, J. & M. B. Erdal (2021) Religiøsitet og boligeierskap blant muslimer i Norge [Religiosity and Homeownership 
among Muslims in Norway]. PRIO Policy Brief, 16. Oslo: PRIO.
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FINEX survey, we have asked some of the same questions as in Statistics Norway’s survey of liv-
ing conditions among immigrants in Norway (‘the LKI survey’).4 For these questions, the results 
from the LKI survey are presented for comparison with FINEX survey results from Norway. 

The results from this survey should not be interpreted on their own; they should be read in com-
bination with the rich qualitative data produced through interviews and focus groups, and the 
analysis of the LKI-data. Instead, the survey results reported here offer insight into attitudes and 
practices among Muslims in the Nordic countries, which – while not representative – sheds light 
on issues about which very little knowledge exists at all in these contexts.

4. Vrålstad, S. & K. S. Wiggen (2017) Levekår blant innvandrere i Norge 2016 (LKI 2016) [Living conditions among immi-
grants in Norway 2016]. SSB-rapport, 2017/13.
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This section presents the basic characteristics of the sample (Section 3.1.), including the size 
and the countries of birth of the respondents across Denmark, Finland, Norway, and Sweden. 
Section 3.2 provides background information about age, gender, civil status, and current occu-
pation.

3.1. Sample size

The total number of survey respondents was 2,376,5 of which 1,187 were in Norway, 604 in Den-
mark, 331 in Sweden, and 253 in Finland. As a percentage of the total sample, the Norwegian 
sample constitutes 50%, the Danish sample 25%, the Swedish sample 14%, and the Finnish 
sample 11%. Our respondents have backgrounds from 60 different countries, with the ten most 
common country backgrounds being Somalia (44%), followed by Pakistan (12%), Ethiopia (5%), 
Iraq (4%), Syria (4%) Bosnia (3%), Lebanon (3%), Morocco (3%), Turkey (2%) and Afghanistan 
(2%). The gender distribution in the full sample is 58% male and 42% female.

3.1.1. Subgroups per country

Most of the respondents were born outside of their country of residence, making up 65% of the 
sample. Within the Norwegian sample, 80% of the respondents were born abroad. The most 
common countries of birth in the Norwegian sample are Somalia (57%), Pakistan (11%), and 
Ethiopia (6%). Within the Danish sample, 30% of the respondents were born abroad. The most 
common countries of birth in the Danish sample are Lebanon (13%), Somalia (12%), Pakistan 
(11%), and Iraq (11%). Within the Swedish sample, 81% of the respondents were born abroad. 
The most common countries of birth in the Swedish sample are Pakistan (23%), Syria (16%) and 
Somalia (13%). Within the Finnish sample, 56% of the respondents were born abroad. The most 
common countries of birth in the Finnish sample are Somalia (59%), Iraq (8%), and Ethiopia 
(5%).

3.2. Age, gender, marital status, education and work

The majority of the respondents are between the ages of 20 and 40. Respondents below the age 
of 20 were not allowed to continue the survey. Our sample has an urban bias, with 64% of the 
respondents reporting that they live in a big city, 26% in a middle-sized city, 7% in a small city, 
and 3% in the countryside. There are no significant differences between the countries on this 
point.

3. Sample – Descriptive

5. Note that one of our respondents resides outside of the Nordic countries. For estimates of Muslim populations, 
members of mosques and number of mosques in Denmark, Finland, Norway and Sweden, see Brekke, T. et al. (2019) 
‘Mosques, Muslims, Methods’.
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3.2.1. Marital status and children

The majority of the respondents are married and have children. 67% are married (Q9), and 66% 
have children (Q10). Of the 66% of respondents who report that they have children, 19% have 1 
child, 31% have 2 children, 25% have 3 children, and 25% have 4 or more children (Q11). 93% 
of the parents in our survey live with their children (Q12). Dividing the respondents by country 
of birth shows that 41% of parents with a Somali background have 4 or more children, whereas 
this accounts for 28% of parents with an Arab background, 21% of parents with a Bosnian back-
ground, 16% of parents with a Pakistani background, 16% of parents with a Turkish background, 
and 13% of parents with a Moroccan background (Q12). Likewise, 33% of parents with a Somali 
background report living with 4 or more of their children, whereas this accounts for 20% of 
parents with an Arab background, 13% of parents with a Moroccan background, 10% of parents 
with a Pakistani background, 6% of parents with a Turkish background, and 6% of parents with 
a Bosnian background.

3.2.2. Education and work

Among our respondents, 54% report having a university degree, 32% report having a high school 
degree, 9% report only having completed primary school, while 5% have no formal education. 
Respondents in Denmark and Sweden are somewhat more educated than respondents in Norway 
and Finland, with 68% of respondents in Denmark and 66% of respondents in Sweden reporting 
to have a university degree, as compared to 46% of respondents in Norway and 42% of respon-
dents in Finland. Dividing respondents by country of birth reveals big differences in education 
levels. Respondents with a Pakistani background are the most educated, with 80% reporting to 
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have a university degree. They are followed by respondents with a Bosnian background (78%), 
Arab background (66%), Turkish background (50%), Moroccan background (47%), and finally So-
mali background, with 27% reporting that they have a university degree.

Among our respondents, 58% percent are employed, while 6% are self-employed, 19% are stu-
dents, 7% are unemployed, 4% report staying at home, and 5% report their current occupation as 
‘other’. The Danish and Finnish samples have the highest proportion of students, with 28% and 
24% respectively, compared to 15% of the Norwegian and 12% of the Swedish sample. Dividing 
our respondents by country of residence shows no significant differences in terms of unemploy-
ment. Dividing our respondents by country of birth, the unemployment rates are 13% among 
respondents with an Arab background, 10% among respondents with Pakistani background, 8% 
among respondents with a Moroccan background and those with Somali background, and 6% 
among respondents with Bosnian background.
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Our sample consists of individuals that self-identify as Muslim. However, the actual importance 
of religion in the lives of respondents will obviously vary considerably. One of the ideas behind the 
research was that religious norms about finance would influence thoughts, feelings and behav-
iour. For this reason, we wanted to include a measurement of religion in the background infor-
mation we collected about respondents. We formulated three questions to measure the extent to 
which religion is important to respondents and plays a role in their day-to-day lives. The first ques-
tion was about the frequency of visits to the mosque to attend prayer. How often somebody visits a 
mosque to attend prayer is a simple measure of their practical involvement in religious life. How-
ever, this question has two caveats. Firstly, women and men generally have different relationships 
to the public religion of the mosque and public prayer is often seen as a requirement for men. In 
other words, there is an important gender aspect to this question. Secondly, mosques perform a 
number of other functions for users that would not normally be considered as ‘religion’, such as 
social or educational functions. These are not captured by our question. The second question on 
religion was about the respondents’ relationship to a mosque where they could tick several types of 
affiliation, including membership. This is a question that contains important differences between 
the Nordic countries, as the technicalities relating to membership and funding are fundamentally 
different between the four countries included in this survey. The results on this question reveal 
great differences between respondents from the four countries in question. This is in itself a find-
ing that we think points to fundamental differences in the religion-state relationship between 
the Nordic countries, which have not previously received much attention in research. The third 
question about religion was simply a measure of how important respondents would score religion 
as being in their own lives. Below, we see that 95% report religion to be important in their life (be-
tween 6 and 10 on a scale from 0–10, where 0 = not important and 10 = very important).

Key findings chapter 4

Among our respondents, 80% of males report going to the mosque once a week or more, with 
53% of males and 46% of females being members of a mosque. Self-reported importance of re-
ligion among our respondents is very high, with 78% reporting it as a 10 on a scale from 0–10, 
where 0 = not important and 10 = very important. Religion is reported to be somewhat more 
important among respondents in Norway and Sweden than among respondents in Denmark 
and Finland. Distributing respondents by country of birth shows that religion is most important 
among respondents with a Somali background (93% reporting 10 on the scale), and least impor-
tant among respondents with a Bosnian background (67% reporting 10 on the scale).

4.1. Mosque attendance

Among our respondents (who are 58% male, 42 % female), we find that 57% report going to the 
mosque once a week or more, while 7% report going once a month, 17% only on special occa-
sions, 2% once a year, 11% less often, and 6% never or practically never (Q44-1). Distribution in 

4. Religion
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mosque attendance by gender reveals that this is a highly gendered practice, with 80% of male 
respondents going to the mosque once a week or more and only 26% of the female respondents 
reporting the same (Figure 2). Only 2% of male respondents report going to the mosque ‘never 
or practically never’, while the corresponding figure for female respondents is 11%.

A distribution of respondents by country of residence (Q44-2) shows that respondents in Norway 
and Sweden report that they attend the mosque most frequently, and respondents in Finland 
least frequently. A distribution of respondents by country of birth (Q44-3) shows that above 50% 
of respondents in each group attend the mosque at least once a week.
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4.2. Relationship to mosques

Half of the respondents are members of a mosque, 24% report sometimes helping to organize 
activities in the mosque, 2% are imams, 7% have an administrative role in the mosque, and 40% 
have no mosque affiliation (Q45-1). Distributing respondents by country of residence (Q45-2) 
shows that respondents in Norway have the highest relative proportion of mosque members, with 
64%, followed by Finland (45%), Sweden (35%), and Denmark (35%), respectively. This reflects 
the structural organization of state support in the different countries.6

Figure 4: Q44(3) – How often do you go to the mosque to attend prayer? By country of residence

Figure 5: Q44(4) – How often do you go to the mosque to attend prayer? Distribution by family’s country of birth.
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6. For a detailed discussion of state-mosque relations in the four Nordic countries, see Brekke, T. et al. (2019) 
‘Mosques, Muslims, Methods’.
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4.3. Self-reported 
importance of religion

We asked the respondents to 
grade how important religion 
is in their lives. Religion is very 
important for the vast majority of 
respondents, with 78% reporting 
a score of 10 on a scale from 0–10, 
and only 5.6% reporting a score 
of 5 or below. This is further 
supported by the mean, which is 
9.36, and the standard deviation, 
which is 1.56, indicating that 
the variation in answers is low. 
We see that religion is somewhat 
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more important to respondents in Norway and Sweden, than for respondents in Denmark 
and Finland.
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Figure 11: Q46(2) – How important is religion in your life? Distribution by country of residence
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Figure 12: Q46(3) – How important is religion in your life? Distribution by family’s country of birth
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The remaining part of the report is organized into three thematic chapters. First, we present 
a chapter about homeownership and housing. Second, we present a chapter about financial 
practices, where we aim to find out more about how the respondents behave in terms of taking 
bank loans to buy a home or to finance a business. Here we present the findings from ques-
tions about the reasons for not taking a loan from a bank, and about other financial practices, 
such as the use of credit cards and informal saving circles. In the third thematic chapter, we 
present the findings from questions which aim to measure attitudes regarding Islam and fi-
nance.

In this chapter, we present the findings of the respondents’ answers to questions related to 
housing tenure and living conditions. The chapter is divided into sections covering questions 
about homeownership, renting, housing contentment, housing costs, and public housing sup-
port. Here, we also include the results about frequency of moving and children’s change of 
schools due to moving. It is important to note that tenure and housing markets are structured 
differently in the Nordic countries,7 resulting in different homeownership rates,8 tenant rates,9 
and compositions of the rental sector. Concerning homeownership rates, 80% of the popula-
tion in Norway live in a home that is owned by somebody in the household, whereas this is the 
case for 64% of the population in Sweden, 61% in Denmark, and 71% in Finland. As for tenant 
rates, 20% of the Norwegian population rent their housing, 36% in Sweden, 39% in Denmark, 
and 29% in Finland. As for the composition of the rental sector, a Norwegian Official Report 
(NOU) from 2002 concluded that social housing made up 4% of the total households in Nor-
way, 24% in Sweden, 20% in Denmark, and 11% in Finland.10

Further, while access to social housing in Norway and Finland is determined by needs assess-
ments, social housing in Sweden and Denmark is available through open waiting lists, i.e. it is 
available for everyone. Finally, while rent levels in the private markets in Norway and Finland 
are unregulated, rent is somewhat regulated in Sweden, and more strictly regulated in Den-
mark. This results in private renting being more affordable in Sweden and Denmark than in 
Norway and Finland. All these differences need to be considered when interpreting our survey 
results.

7. Andersen, Hans Skifter; Lena Magnusson Turner & Susanne Søholt (2013) ‘The Special Importance of Housing Policy 
for Ethnic Minorities: Evidence from a Comparison of Four Nordic Countries’. International Journal of Housing Policy 13(1): 
20–44.

8. Eurostat (2018) Distribution of Population by Tenure Status, Type of Household and Income Group-EU-SILC Survey. 
Available at: ec.europa.eu/eurostat/databrowser/view/ILC_LVHO02__custom_320513/default/table?lang=en.

9. Ibid.

10. NOU 2002:2. Boligmarkedene og boligpolitikken (Housing market and housing policy). Oslo. Norwegian Of-
ficial Report (NOU). Available at: www.regjeringen.no/contentassets/80899d9e55ef499c86359694e816207f/no/pdfa/
nou200220020002000dddpdfa.pdf.

5. Housing – Homeownership, Renting and 
Housing Standards

https://ec.europa.eu/eurostat/databrowser/view/ILC_LVHO02__custom_320513/default/table?lang=en
https://www.regjeringen.no/contentassets/80899d9e55ef499c86359694e816207f/no/pdfa/nou200220020002000dddpdfa.pdf
https://www.regjeringen.no/contentassets/80899d9e55ef499c86359694e816207f/no/pdfa/nou200220020002000dddpdfa.pdf
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Key findings chapter 5

The proportion of homeowners among our survey respondents is below 30% in all countries, with 
only 4% of respondents with a Somali background owning the home that they live in. Furthermore, 
53% of respondents with a Somali background are either unhappy or very unhappy about their liv-
ing situation. 61% of all respondents report living costs as somewhat burdensome or a heavy bur-
den, and 24% of all respondents report that their children have changed schools due to moving.

5.1. Homeownership

A distribution of respondents by country of residence shows that the proportion of homeowners 
is below 30% in all countries, with 27% of respondents reporting being homeowners in Norway 
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Figure 13: Q21(1) – Do you and/or your spouse/part-
ner own the dwelling you live in? Percentage of total
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the home that they live in. In all other groups, the 

proportion of homeowners is above 20%. Respon-

dents with a Pakistani background have the largest 

relative proportion of homeowners (53%). We see 

no significant differences between immigrants 

and non-immigrants.
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Figure 14: Q21(2) – Do you and/or your spouse/partner own the dwelling you live in? Distribution by country of residence
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5.2. Renting

Most – 84% – of the respondents rent the dwelling that they live in (Q24-1). Half of the 
respondents rent their dwelling from private owners, and 45% from ‘social rent’ (e.g. rent-
ing from a public housing provider) (Q25-1). When we distribute respondents by country of 
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Figure 15: Q21(3) – Do you and/or your spouse/partner own the dwelling you live in? Distribution by country of birth
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Figure 16: In context: Homeownership rates in the Nordic countries compared to homeownership rates in our sample, when 
respondents are distributed by country of residence. 11

11. Eurostat (2018) Distribution of Population by Tenure Status, Type of Household and Income Group-EU-SILC Survey. 
Vrålstad, S. & K. S. Wiggen (2017) Levekår blant innvandrere i Norge 2016 (LKI 2016) [Living conditions among immi-
grants in Norway 2016]. SSB-rapport, 2017/13.
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residence (Q25-2), we see that social rent is most common among respondents in Norway 
(with 66%), and least common among respondents in Denmark, who largely rent from pri-
vate owners (84%). Distributing respondents by country of birth (Q25-3) shows some dif-
ferences between groups. Among renters in our survey, respondents with a Moroccan back-
ground are least likely to live in social housing (25%), while respondents with a Pakistani 
background are most likely to live in social housing (57%). Among the respondents in our 
survey, we find that social rent is more common among non-immigrants (e.g. respondents 
who were either born in, or who were younger than the age of six when arriving at, their 
country of residence) than among immigrants (Q25-4).
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Figure 17: Q24(1) – Do you rent the dwelling you live in? Figure 18: Q25(1) – Who do you rent from?

Figure 19: Q25(2) – Who do you rent from? Distribution by country of residence
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5.3. Contentment with housing

Respondents vary in regard to how happy they are with the house they live in. 55% are either very 
happy or happy, whereas 24% are either unhappy or very unhappy (Q27-1). When we distribute 
respondents by country of residence (Q27-2), we see that 33% of respondents in Norway are either 
unhappy or very unhappy about the house they live in, while this accounts for 21% of the Swed-
ish sample, 14% of the Danish sample, and 10% of Finnish sample. Distributing our respondents 
by country of birth (Q27-3) shows that respondents with a Somali background are the least happy 
with their housing situation, with 53% reporting to be either unhappy or very unhappy. There 
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Figure 20: Q25(3) – Who do you rent from? Distribution by country of birth

Figure 21: Q25(4) – Who do you rent from? Distribution by immigrants and non-immigrants



26

is a big gap here between respondents with a Somali background and the rest, with the relative 
share of respondents being either unhappy or very unhappy making up 26% of respondents with 
an Arab background, 15% of respondents with a Moroccan background, 10% of respondents with 
a Pakistani background, 10% of respondents with a Bosnian background, and 3% of respondents 
with a Turkish background. Between 70% and 80% of all respondents with a Bosnian, Pakistani, 
Moroccan or Turkish background are either happy or very happy about their home, whereas this 
is the case for 54% of respondents with an Arab background, and just 28% of respondents with 
a Somali background. There is also a difference between immigrants and non-immigrants, with 
immigrants reporting to be somewhat happier with their living situation than non-immigrants 
(Q27-4).
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Figure 22: Q27(1) – How happy or unhappy are you with the house where you live? Percentage of total
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Figure 23: Q27(2) – How happy or unhappy are you with the house where you live? Distribution by country of residence



27

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%0%

Very happy Happy Neither Unhappy Very unhappy

Total population
in Norway (LKI 2016)

Population in Norway
with immigrant

background (LKI 2016)

FINEX sample

Figure 24: In context: Contentment with housing in Norway. Note that ‘neither’ was not an option in the LKI survey12
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Figure 25: Q27(3) – How happy or unhappy are you with the house where you live? Distribution by country of birth
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Figure 26: Q27(4) – How happy or unhappy are you with the house where you live? Distribution by immigrants and non-immigrants

12. Vrålstad, S. & K. S. Wiggen (2017) Levekår blant innvandrere i Norge 2016 (LKI 2016) [Living conditions among im-
migrants in Norway 2016]. SSB-rapport, 2017/13.
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5.4. Housing costs

The majority of our respondents (61%) report their housing costs as either a heavy burden (28%) 
or as somewhat burdensome (33%) on their economy (Q35-1). Distributing respondents by coun-
try of residence (Q35-2) shows minor differences between the countries, with respondents in 
Norway finding their housing costs most burdensome (33% report them as a heavy burden), fol-
lowed by respondents in Sweden (31%), Finland (21%), and Denmark (20%), respectively. When 
we distribute our respondents by country of birth (Q35-3), we see that respondents with a Turkish 
background find their housing costs most burdensome (82% report them as either a heavy bur-
den or somewhat burdensome), followed by respondents with a Bosnian background (71%), Arab 
background (71%), Pakistani background (66%), Moroccan background (55%), and finally Somali 
background (54%).
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Figure 27: Would you say that the total costs for your housing is a 
burden for the economy of the household (i.e. people you live with)? 
Percentage of total
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Figure 28: Q35(2) – Would you say that the total costs  for your housing is a burden for the economy of the household (i.e. 
people you live with)? Distribution by country of residence13

13. Total costs include payment on loans, rent, electricity, taxes to the municipality, and maintenance.
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5.5. Public support for housing

The vast majority (79%) of respondents do not receive public support for housing (financial 
assistance to pay for rent) (Q26-1). Distributing respondents by country of residence (Q26-2) 
shows that a relatively larger proportion of respondents in Finland receive public support for 
housing when compared to the rest. 46% of respondents in Finland report receiving public 
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Figure 29: In context: Burden of housing costs in Norway. Note that ‘neither’ was not an option in the LKI survey14
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Figure 30: Q35(3) – Would you say that the total costs for your housing is a burden for the economy of the household (i.e. 
people you live with)? Distribution by country of birth

14. Vrålstad, S. & K. S. Wiggen (2017) Levekår blant innvandrere i Norge 2016.
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support for housing, whereas this pertains 
to only 17% of respondents in Denmark, 
16% of respondents in Norway, and 13% of 
respondents in Sweden. Distributing respon-
dents by country of birth (Q26-3) shows that 
a relatively larger proportion of respondents 
with an Arab or Somali background receive 
public support for housing when compared 
to the rest (28% and 26% respectively, com-
pared to below 11% in all other groups).
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Figure 31: Q26(1) – Do you receive any public support to pay 
for housing (housing allowance)? Percentage of total
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Figure 32: Q26(2) – Do you receive any public support to pay for housing (housing allowance)? Distribution by country of residence

Figure 33: Q26(3) – Do you receive any public support to pay for housing (housing allowance)? Distribution by country of birth
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5.6. Moving home

A majority of respondents (61%) have 
moved to a new home in the past five years, 
with 16% moving two times, and 12% 
moving three times or more within this 
period (Q29-1). Distributing respondents 
by country of residence (Q29-2) shows no 
significant differences between countries. 
Distributing respondents by country of 
birth (Q29-3) reveals that respondents with 
a Somali background move more often 

Norway

Denmark

Sweden

Finland

20% 40% 60% 80% 100%0%

Norway N: 1,005; Denmark N: 510; Sweden N: 283; Finland N: 213

Yes, twice NoYes, once Yes, three times

Figure 35: Q29(2) – Have you moved to a new home in the past 5 years? Distribution by country of residence
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Figure 36: Q29(3) – Have you moved to a new home in the past 5 years? Distribution by country of birth
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than the rest. 17% of respondents with a Somali background have moved three times or more in 
the past five years, whereas this accounts for 2–11% of respondents in the other groups. There are 
no significant differences between immigrants and non-immigrants.

5.7. Changing schools due to moving

In interviews conducted before the design of our survey, many participants reported that mov-
ing had a negative impact on the stability of their children’s education. Therefore, we wanted to 
include a question about this in our survey. 24% of respondents report that their children have 
changed schools due to moving (Q30-1). Only 2% of respondents report this having occurred 
three times or more. Distributing respondents by country of residence (Q30-2) shows that a 
relatively larger proportion of respondents in Norway (33%) and Sweden (28%) have had their 
children change schools due to moving when compared to respondents in Finland (13%) and 
Denmark (10%). Distributing respondents by country of birth (Q30-3) shows that children of re-
spondents with a Somali background have had to change schools due to moving somewhat more 
often than the rest (37%).
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Figure 38: Q30(2) – Have your children changed schools because you have moved? Distribution by country of residence
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Figure 37: Q30(1) – Have your children changed schools because you have moved? Percentage of total
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Figure 39: Q30(3) – Have your children changed schools because you have moved? Distribution by country of birth
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In this chapter, we examine our respondents’ answers to questions about their financial prac-
tices. We have asked respondents about different financial practices common among the majority 
population in the four countries, including having a bank account, having a credit card, and tak-
ing a loan from a bank.

Students in the study are asked how they finance their studies. It is important to note that the 
Nordic countries have different student financing mechanisms,15 which is very likely to be re-
flected in our results. One important difference is the size of stipends, with students in Denmark 
receiving significantly larger stipends (6,166 DKK) than students in Norway (3,242 DKK), Swe-
den (2,547 DKK) and Finland (1,869 DKK). Students in Denmark also spend less time working 
for income. A Eurostudent survey from 2016 shows that while 47% of students in Norway and 
56.8% of students in Sweden report spending 20 or more hours a week doing income-generating 
work, this is only the case for 9.4% of students in Denmark (data not available from Finland).16 
These differences must be kept in mind when interpreting our survey results. Finally, we have 
also asked questions about the use of saving circles17 and the donation of zakat,18 the annual do-
nation of alms.

Key findings chapter 6

The majority of the respondents report having a bank account (86%) and a credit card (59%). Re-
spondents with a Somali background are heavily overrepresented among those who have neither. 
Over 30% of respondents with a Somali background do not have a bank account, and 49% have 
never had a credit card. These are typical indications of what we call ‘financial exclusion’. 68% of 
our respondents have never taken a loan from a bank, with the prohibition against interest-based 
loans in Islam being the most commonly reported reason for not having a loan. This is true for 
the relative majority of respondents in all groups. Among respondents who are homeowners, a 
majority have used bank loans to finance their housing. This is, however, only the case for 38% of 
homeowners with a Somali background (compared to between 64% and 100% in other groups). 
As for business, 62% of respondents report private savings as their primary source of financing.

6. Financial Practices

15. ASIN (Arbetsgruppen för studiestöd i Norden) (2019) Studiestöd i Norden. Studerende i Norden – studiestøtte og 
økonomi. Available at: www.studiestodinorden.org/wp-content/uploads/2019/01/ASIN-rapport-Studerende-i-Norden-
studiest%C3%B8tte-og-%C3%B8konomi.pdf.

16. Ibid.

17. Saving circles – also referred to as rotating saving and credit associations (ROSCAS) – are informal financial institu-
tions that facilitate various financial functions ranging from savings and credit to insurance. Saving circles commonly 
involve pooling of money that is taken out by members on a rotating basis. While saving circles are uncommon among 
the majority population in the Nordic countries, they are widespread in many of the respondents’ countries of origin 
and not only among Muslims.

18. Zakat is the obligatory annual almsgiving, an ‘Islamic tax’, constituting 2.5 % of annual surplus, given to people in 
need.

http://www.studiestodinorden.org/wp-content/uploads/2019/01/ASIN-rapport-Studerende-i-Norden-studiest%C3%B8tte-og-%C3%B8konomi.pdf
http://www.studiestodinorden.org/wp-content/uploads/2019/01/ASIN-rapport-Studerende-i-Norden-studiest%C3%B8tte-og-%C3%B8konomi.pdf
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6.1. Bank account

The vast majority – 86% – of the 
respondents report having a bank 
account (Q31-1). Distributing re-
spondents by country of residence 
(Q31-2) shows that almost all re-
spondents in Denmark have bank 
accounts, whereas this is the case 
for 94% of respondents in Sweden, 
90% of respondents in Finland, 
and 77% of respondents in Norway. 
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Figure 41: Q31(2) – Do you have a bank account? Distribution by country of residence
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Figure 42: Q31(3) – Do you have a bank account? Distribution by country of birth
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Figure 40: Q31(1) – Do you have a bank account? Percentage of total

The proportion of respondents who have never had a bank account is also higher among respon-
dents in Norway than the rest. Distributing respondents by country of birth (Q31-3) reveals that 
respondents with a Somali background account for almost all respondents who don’t have a bank 
account.
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6.2. Credit card

59% of the respondents report 
having a credit card, while 38% 
of respondents report not having 
a credit card (Q32-1). There is no 
significant difference between male 
and female respondents. Distribut-
ing respondents by country of resi-
dence (Q32-2) shows that respon-
dents in Denmark have the highest 
relative proportion of credit card 
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Figure 43: Q32(1) – Do you have a credit card? Percentage of total

owners (84%), while respondents in Finland have the lowest (42%). Distributing respondents by 
country of birth (Q32-3) reveals a big difference between respondents with a Somali background 
and the rest. Only 35% of respondents with a Somali background have a credit card, compared to 
65–82% in the other groups. 49% of respondents with a Somali background report never having 
had a credit card, compared to between 6% and 22% in the other groups.
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Figure 44: Q32(2) – Do you have a credit card? Distribution by country of residence
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Figure 45: Q32(3) – Do you have a credit card? Distribution by country of birth
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6.3. Bank loans

Among our respondents, 28% 
currently have a loan in the 
bank, 12% have had one in the 
past, and 56% have never taken 
a loan from a bank (Q33-1). Dis-
tribution of respondents by coun-
try of residence (Q33-2) shows 
that having a bank loan is most 
common among respondents in 
Norway (32%) and least common 
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Figure 46: Q33(1) – Do you or your spouse/partner have a loan from a bank?

among respondents in Finland (18%). Distribution of respondents by country of birth (Q33-3) 
shows that having a bank loan is least common among respondents with a Somali (13%) or Arab 
(25%) background.
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Figure 47: Q33(2) – Do you or your spouse/partner have a loan from a bank? Distribution by country of residence
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Figure 48: Q33(3) – Do you or your spouse/partner have a loan from a bank? Distribution by country of birth
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6.4. Reasons for not taking a loan from a bank

The vast majority – 85% – of respondents who don’t have a bank loan report the prohibition against 
interest-based loans in Islam as the reason for them not having a loan from a bank. 24% report 
not needing a loan, while 16% report that they do not want the unknown economic commitment. 
Only 9% report not fulfilling the economic criteria of a bank as one of the two most important 
reasons for not having a bank loan (Q34-1). Distributing respondents by country of residence 
(Q34-2) shows that at least 80% report the prohibition against interest-based loans in Islam as a 
reason for not having a loan. The proportion who report not needing a loan is relatively smaller 
among respondents in Norway (16%) than the rest (between 29% and 34%). Distributing re-
spondents by country of birth (Q34-3) shows that the prohibition against interest-based loans is 
important for all groups. The distribution also shows that a relatively large proportion of respon-
dents with a Turkish (42%) or Pakistani background (38%) report not needing a loan as a reason 
for not having a bank loan. A larger proportion of immigrants than non-immigrants (Q34-4) re-
port not needing a loan (32% versus 19%).
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Figure 49: Q34(1) – What are the most important reasons why you or your spouse/partner do not have a loan from a bank? You 
can tick one or two boxes indicating the one or two most important reasons. Percentage of total
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6.5. Housing finance

In the survey, we asked the homeowning respondents about how they financed their dwelling. 
Respondents could select multiple alternatives. 74% reported that they made use of bank loans, 
51% reported savings, and 16% reported financial support from the family among the two most 
important ways of financing homeownership (Q22-1). Distributing respondents by country of 
residence (Q22-2) shows that bank loans are most common among respondents in Norway (81%), 
and least common among respondents in Sweden (61%). Distributing respondents by country of 
birth (Q22-3) shows that only 38% of homeowners with a Somali background used a bank loan to 
finance their dwelling. For all other groups, the proportion is between 64% and 100%.
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Figure 51: Q34(3). Distribution by country of birth
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Figure 52: Q34(4). Distribution by immigrants and non-immigrants
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Figure 53: Q22(1) – How did you and/or your spouse/partner finance the dwelling? Tick as many of the alternatives as appropri-
ate. Percentage of total
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Figure 54: Q22(2) – How did you and/or your spouse/partner finance the dwelling? Distribution by country of residence
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6.6. Financing of studies 

Stipends are the most common type of financing, with 60% of the students in our sample report-
ing to be recipients of a stipend. 51% of students in our sample report financing their studies 
through income from work, and 23% report receiving financial support from their family. Only 
20% of students report financing their studies using a student loan (Q16-1). Distributing respon-
dents by country of residence (Q16-2) reveals that there are some differences between countries, 
with students in Denmark reporting a higher usage of stipends than the rest. Student loans are 
most common in Norway, where 33% of the respondents report having a student loan. Student 
loans are least common among students in Finland, with only 4% having a student loan.
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Figure 56: Q16(1) – How are you financing your studies? Please tick as many as appropriate. Percentage of total

Figure 57: Q16(2) – How are you financing your studies? Please tick as many as appropriate. Distribution by country of residence
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Distributing respondents by country of birth (Q16-3) shows that student loans and stipends are 
least common among students with a Pakistani background. There are also some differences 
between the groups with regard to the receiving of financial support from family members. We 
also see that the proportion of immigrants who work while studying is double that of non-immi-
grants (Q16-4).
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Figure 58: Q16(3) – How are you financing your studies? Please tick as many as appropriate. Distribution by country of birth

Figure 59: Q16(4) – How are you financing your studies? Distribution by immigrants and non-immigrants

6.7. Financing of business

128 respondents of the total survey reported that their work consists of running their own busi-
ness. Here, we look briefly at this sub-sample of business owners. Most respondents in this 
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group (62%) report private savings as the primary source of financing for their business, while 
29% report receiving family support, 22% report using private loans without interest, 17% report 
using bank loans, 11% report using a saving circle, and 5% report using private loans with inter-
est. (Q17-1). There are no significant differences between countries.
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Figure 60: Q17(1) – How did you finance the establishment of your business? Please tick as many as appropriate

When asked ‘What are the most important reasons why you do not have a loan from a bank for 
your business?’, 75% responded that taking interest-based loans is prohibited in Islam, 31% that 
they did not need a loan, 10% that they do not fulfil the economic criteria, 10% that they do not 
want the unknown economic commitment and 3% that they do not plan on living in their coun-
try of residence permanently (Q18-1).
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Figure 61: Q18(1) – What are the most important reasons why you do not have a loan from a bank for your business? You can 
tick one or two boxes indicating the one or two most important reasons. Percentage of total.
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6.8. Saving circles

6.8.1. Saving circle participation

Saving circles are informal finan-
cial institutions that facilitate vari-
ous financial functions ranging 
from savings and credit to insur-
ance (see footnote 17). Among our 
respondents, 31% have taken part 
in saving circles, either now or in 
the past (Q36-1). The majority of our 
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Figure 62: Q36(1) – Have you been part of a saving circle? Percentage of total

respondents (69%) have never been part of a saving circle. A distribution of respondents by country 
of residence (Q36-2) shows that between 10% and 20% of respondents in each country either use, or 
have used, saving circles. A distribution of respondents by country of birth (Q36-3) shows that saving 
circles are used by some in all groups, but are most commonly used among respondents with a So-
mali (41%), Pakistani (39%) or Arab (34%) background, and less commonly used among respondents 
with a Moroccan (18%), Turkish (12%) or Bosnian (5%) background.
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Figure 63: Q36(2) – Have you been part of a saving circle? Distribution by country of residence

Figure 64: Q36(3) – Have you been part of a saving circle? Distribution by country of birth
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6.8.2. Saving circle usage 

Respondents who make use of saving circles use them for a variety of things, but most com-
monly for buying a car (42%) and for purchasing household appliances (40%), followed by daily 
household expenses (24%), weddings (21%), down payment of loans (21%), property (16%), and 
finally investment in business (12%) (Q37-1). A distribution of respondents by country of resi-
dence (Q37-2) shows that saving circles are used quite similarly in each country. Distributing by 
country of birth (Q37-3) shows some variety in use between the groups.
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Figure 65: Q37(1) – Have you used savings from a saving circle for one or more of the following? You can tick more than one
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Figure 66: Q37(2) – Have you used savings from a saving circle for one or more of the following? You can tick more than one. 
Distribution by country of residence
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6.9. Remittances

Over half of the respondents (53%) 
have sent money to their family’s coun-
try of birth over the past 12 months, 
while 39% have not and 8% would 
rather not say (Q38-1). A distribution 
of respondents by country of residence 
(Q38-2) shows that a majority of re-
spondents from all four countries have 
sent money to their family’s country of 
birth over the past 12 months, i.e. 64% 
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Figure 68: Q38(1) – Have you over the past 12 months sent money to 
your family’s country of birth? Percentage of total

of respondents in Norway, 70% of respondents Finland, 75% of respondents in Sweden and 84% 
of respondents in Denmark. A distribution of respondents by country of birth (Q38-3) shows 
that a relative majority of respondents with a Pakistani (72%), Somali (68%) or Bosnian (66%) 
background have sent money to their family’s country of birth over the past 12 months, whereas 
this only pertains to 44% of respondents with a Moroccan background, 44% of respondents 
with Turkish background and 36% of respondents with an Arab background. We also see that a 
relatively larger proportion of non-immigrants have sent money to their family’s country of birth 
over the past 12 months when compared to immigrants (Q38-4).
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Figure 69: Q38(4) – Have you over the past 12 months sent money to your family’s country of birth? Distribution by immigrants 
and non-immigrants

Figure 70: Q38(2) – Have you over the past 12 months sent money to your family’s country of birth? Distribution by country of 
residence
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6.10. Zakat

The majority of our respondents (71%) have given money as zakat over the past 12 months, while 
22% haven’t, and 7% would rather not say (Q39-1). A distribution of respondents by country of 
residence (Q39-2) shows that a majority of respondents from all four countries have given money 
as zakat over the past 12 months, i.e. 84% of respondents in Denmark, 75% of respondents in 
Sweden, 70% of respondents in Finland, and 65% of respondents in Norway. When distribut-
ing our respondents by country of birth (Q39-3), we see that a majority of all groups have given 
money as zakat over the past 12 months, ranging from 51% of respondents with a Somali back-
ground to 86% of respondents with a Pakistani background. We also see that a relatively larger 
share of immigrants have given money as zakat over the past 12 months when compared to non-
immigrants.

6.10.1. Giving zakat
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Figure 71: Q38(3) – Have you over the past 12 months sent money to your family’s country of birth? Distribution by country of 
birth
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Figure 72: Q39(1) – Have you over the past 12 months given money as zakat?
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Figure 73: Q39(2) – Have you over the past 12 months given money as zakat? Distribution by country of residence
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Figure 74: Q39(3) – Have you over the past 12 months given money as zakat? Distribution by country of birth
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Figure 75: Q39(4) – Have you over the past 12 months given money as zakat? Distribution by immigrants and non-immigrants
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6.10.2. Recipients of zakat

We see that our respondents donate their zakat to individuals and organizations abroad as well as 
to organizations in their country of residence (Q40-1). 49% report donating to individuals abroad, 
42% to organizations abroad, 39% to organizations in the country where they are currently living 
and 13% to individuals in the country where they are currently living. A distribution of respon-
dents by country of residence (Q40-2) shows some differences between countries. Respondents 
in Denmark have the highest proportion who report giving their zakat to organizations in their 
country of residence (52%), followed by 35% in Norway, 34% in Sweden, and 24% in Finland. 
Furthermore, 27% of respondents in the Finnish sample report giving to individuals in their 
country of residence, while this number is only 15% in the Swedish, 12% in the Norwegian, 
and 11% in the Danish samples, respectively. A distribution of respondents by country of birth 
(Q40-3) shows a high degree of similarity between the groups. The biggest difference is that a 
relatively smaller proportion of respondents with a Somali background (22%) report giving to in-
dividuals abroad when compared to the rest (between 41% and 72%).
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Figure 77: Q40(2) – To whom did you donate your zakat? Distribution by country of residence

Figure 76: Q40(1) – To whom did you donate your zakat? Percentage of total
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In the two preceding thematic chapters, we have presented results, firstly, about issues related to 
homeownership and living conditions and, secondly, about practices in the field of finance, such 
as the use of banks and credit cards. However, FINEX also had as a goal to understand how reli-
gious norms may shape attitudes to finance, and we wanted to understand something about the 
formation, justification and flow of attitudes and ideas. In this chapter, we present responses to 
questions about authority, i.e., what types of sources respondents rely on regarding questions of 
Islam and finance, and we present responses to six different statements about Islam and finance. 
A key concept in this regard is riba, an Arabic word that in its fundamental sense means ‘usury’, 
i.e. an immorally high interest rate on money. One of the key legal and theological questions 
concerning finance and economics in Islamic intellectual circles is whether ‘riba’ also includes 
‘interest’ in the sense of normal interest rates charged by banks. Riba is prohibited in the Quran 
and is generally regarded as a great sin. For those defining modern interest rates as ‘riba’, mod-
ern finance becomes highly problematic from a religious and moral point of view. There are, 
however, many interpretations of riba, and it is difficult to distinguish its relative importance 
compared to other social and economic factors that influence decisions about money and finance. 
It is important to keep these nuances in mind when interpreting the survey findings presented 
below. Finally, we would like to remind the reader once again that our results in no way should 
be taken as representative for any of the populations referred to in this report.

Key findings chapter 7

When asked about their best sources for information about Islamic approaches to economic mat-
ters, respondents report imams in their country of residence, the internet, and books. The major-
ity of our respondents (67%) strongly agree with the statement that ‘The interest rate charged by 
banks is riba’. This statement is crucial to our survey because it goes to the core of the larger is-
sue of Islam and finance. Among other findings in this section, we see that a majority of respon-
dents (78%) strongly agree with the statement: ‘If an Islamic bank is established here, I would 
become a customer’.

7.1. Sources of information about Islam

Respondents report mosques and imams in their country of residence (54%) and the inter-
net (53%) as their best sources of information on Islamic approaches to economic matters, 
followed by books (39%), family and friends in their country of residence (38%), mosques 
and imams abroad (22%), friends and family abroad (17%), and finally TV channels (13%) 
(Q41-1). A distribution of respondents by country of residence (Q41-2) shows no significant 
differences between countries. Neither does a distribution of respondents by country of birth 
(Q41-3).

7. Islam and Finance
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Figure 79: Q41(1) – Where do you find the best information about Islamic approaches to economic matters? Percentage of total
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Figure 80: Q41(2) – Where do you find the best information about Islamic approaches to economic matters? By country of residence
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Figure 81: Q41(3) – Where do you find the best information about Islamic approaches to economic matters? By country of birth
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7.2. Statements about Islam and finance

In the survey, the respondents were presented with three statements about Islam and finance. 
The first question is about the concept of riba (commonly translated as ‘interest’), whose impor-
tance was mentioned above. The two other statements here are meant to measure the potential 
practical importance of Islamic financial alternatives in the lives of respondents.

Statement 1: ‘The interest rate charged by banks is riba’
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Figure 82: Q42A(1) – The interest rate charged by banks is riba. Percentage of total

The majority of our respondents (67%) strongly agree with the statement that ‘The interest rate 
charged by banks is riba’, with 7% somewhat agreeing, 6% neither agreeing or disagreeing, 3% 
somewhat disagreeing, 7% strongly disagreeing and 9% not knowing (Q42A-1). Distributing re-
spondents by country of residence (Q42A-2) shows a high degree of similarity between the coun-
tries. A distribution of respondents by country of birth (Q42A-3) shows a high degree of similari-
ty between the groups. Distributing respondents by country of birth shows that respondents with 
a Somali background have the highest relative share of respondents who report that they strongly 
agree with the statement (76% compared to between 53% and 72% in the other groups), but they 
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Figure 83: Q42A(2) – The interest rate charged by banks is riba. Distribution by country of residence
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also have the highest relative share of respondents who report that they strongly disagree with 
the statement (10%, compared to between 5% and 9% in the other groups). Another significant 
difference is that as many as 32% of Bosnians report not knowing, whereas this only amounts to 
between 6% and 15% in the other groups.
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Figure 84: Q42A(3) – The interest rate charged by banks is riba. Distribution by country of birth

Statement 2: ‘Islamic finance is an important issue for Muslims in the country I 
live in’
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Figure 85: Q42B(1) – Islamic finance is an important issue for Muslims in the country I live in. Percentage of total

The majority of our respondents (67%) strongly agree with the statement that ‘Islamic fi-
nance is an important issue for Muslims in the country I live in’. 10% somewhat agree, 6% 
neither agree nor disagree, 5% somewhat disagree, 6% strongly disagree, and 7% don’t know 
(Q42B-1). Distributing respondents by country of residence (Q42B-2) shows a high degree of 
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similarity between the countries. A distribution of respondents by country of birth (Q42B-3) 
shows that respondents with a Moroccan background agree the most (81% strongly agree), 
followed by respondents with a Somali (80%), Arab (70%), Pakistani (64%), Turkish (57%) 
and Bosnian (50%) background, respectively. Respondents with a Turkish background have 
the highest relative proportion of respondents who strongly disagree (13%), followed by re-
spondents with a Somali (9%), Bosnian (9%), Moroccan (6%), Arab (5%), and Pakistani (4%) 
background, respectively.
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Figure 86: Q42B(2) – Islamic finance is an important issue for Muslims in the country I live in. Distribution by country of residence
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Figure 87: Q42B(3) – Islamic finance is an important issue for Muslims in the country I live in. Distribution by country of birth
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Statement 3: ‘If an Islamic bank is established here, I would become a customer’
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Figure 88: Q42C(1) – If an Islamic bank is established here, I would become a customer. Percentage of total
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Figure 89: Q42C(2) – If an Islamic bank is established here, I would become a customer. Distribution by country of residence
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Figure 90: Q42C(3) – If an Islamic bank is established here, I would become a customer. Distribution by country of birth
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The majority of our respondents (78%) strongly agree with the statement ‘If an Islamic bank is 
established here, I would become a customer’, with 7% somewhat agreeing, 4% neither agreeing 
or disagreeing, 1% somewhat disagreeing, and 5% strongly disagreeing (Q42C-1) Distributing 
respondents by country of residence shows a high degree of similarity between the countries 
(Q42C-2) A distribution of respondents by country of birth (Q42C-3) shows that respondents with 
a Bosnian background agree somewhat less with the statement when compared to the rest (50% 
compared to between 76% and 88% in the other groups).

7.3. Statements about the consequences of taking a loan with interest 

In this section, we present the responses to three statements about the consequences of taking 
a loan with interest. In preceding chapters, we have looked at, among other things, financial 
behaviours among respondents. If it is the case that some respondents in our group avoid using 
financial services because of religious and cultural norms, we want to understand better the ac-
tual contents of these norms. What are the fears and expectations of a person who feels that his 
or her religion advises against the use of conventional financial services? We formulated three 
questions about possible consequences of using bank loans with interest. The first question is 
meant to measure a purely religious aspect of the norms, the second is about the perceived conse-
quences for health and the third is about the perceived social consequences. The second question 
about perceived health consequences of engaging with interest-based finance was included in the 
survey after having found, in qualitative interviews conducted in the early stages of our research, 
that ill-health was perceived as directly related to taking interest-based loans.

Statement A: ‘Having a loan with interest has negative implications on the 
afterlife’
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Figure 91: Q43A(1) – Having a loan with interest has negative implications on the afterlife. Percentage of total
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The majority of our respondents (72%) strongly agree with the statement ‘Having a loan with in-
terest has negative implications on the afterlife’, with 8% somewhat agreeing, 5% neither agree-
ing nor disagreeing, 2% somewhat disagreeing, and 6% strongly disagreeing (Q43A-1). Distrib-
uting respondents by country of residence (Q43A-2) shows a high degree of similarity between 
the countries. A distribution of respondents by country of birth (Q43A-3) likewise shows a high 
degree of similarity between the groups. Respondents with a Somali background are, however, 
somewhat more likely to agree with the statement, with 85% strongly agreeing, compared to be-
tween 66% and 73% in the other groups.
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Figure 92: Q43A(2) – Having a loan with interest has negative implications on the afterlife. Distribution by country of residence
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Figure 93: Q43A(3) – Having a loan with interest has negative implications on the afterlife. Distribution by country of birth

Statement B: ‘Having a loan with interest can have a negative impact on health’

Respondents are split in regard to the statement ‘Having a loan with interest can have a negative 
impact on health’, with 37% strongly agreeing, 13% somewhat agreeing, 15% neither agreeing 
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nor disagreeing, 4% somewhat disagreeing, and 15% strongly disagreeing (Q43B-1). Distributing 
respondents by country of residence (Q43B-2) shows that a smaller proportion of respondents in 
Denmark (35%) agree with the statement when compared to the rest (between 53% and 59%). 
A distribution of respondents by country of birth (Q43B-3) shows little difference between the 
groups. Respondents with a Somali background are, however, most likely to agree with the state-
ment (54% strongly agree, compared to between 33% and 36% among the other groups).

0%

10%

N: 1,819

20%

Neither agree
nor disagree

Strongly
agree

Somewhat
disagree

Somewhat
agree

Strongly disagree

30%

Don’t know

40%

Figure 94: Q43B(1) – Having a loan with interest can have a negative impact on health. Percentage of total
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Figure 95: Q43B(2) – Having a loan with interest can have a negative impact on health. Distribution by country of residence
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Figure 96: Q43B(3) – Having a loan with interest can have a negative impact on health. Distribution by country of birth
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Statement C: ‘Having a loan with interest might lead to negative reactions from 
others’
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Figure 97: Q43C(1) – Having a loan with interest might lead to negative reactions from others. Percentage of total.
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Figure 98: Q43C(2) – Having a loan with interest might lead to negative reactions from others. Distribution by country of residence
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Figure 99: Q43C(3) – Having a loan with interest might lead to negative reactions from others. Distribution by country of birth
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Respondents are split in regard to the statement ‘Having a loan with interest might lead to nega-
tive reactions from others’, with 29% strongly agreeing, 17% somewhat agreeing, 18% neither 
agreeing nor disagreeing, 8% somewhat disagreeing, and 17% strongly disagreeing (Q43C-1). 
Distributing respondents by country of residence (Q43C-2) shows some differences between 
the countries: The sample from Finland has the highest number of respondents who strongly 
agree (37%), followed by respondents in the Swedish (33%), Norwegian (29%), and Danish (24%) 
sample, respectively. Respondents in Norway are most likely to strongly disagree, making up 
18% of the respondents compared to 11% of the respondents in Denmark, 7% of the respondents 
in Sweden, and 5% of respondents in Finland. A distribution of respondents by country of birth 
(Q43C-3) shows minimal differences between groups. Respondents with a Somali background 
are, however, most likely to agree with the statement, with 44% strongly agreeing, compared to 
between 18% and 25% in the other groups.  
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